Digital Culture, Social Media and Innovation
for the Cultural Heritage

2015 . A T
VAL |

E SPACE

Pisa October 9th, 2015







a Marcucci




Barbara Marcotulli




Do we born creative?
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Co-creation of cultural value with Re-Use of Cultural Content
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Vocazione di San Matteo, Caravaggio, 1600, San Lﬁigi dei Francesi,
Cappella Contarelli — 2014 @ Invasioni Digitali INVASIONIDIGITALI
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Mi piace il jazz
Il meglio del jazz su internet

lunedi 10 ottobre 2011

Steve Grossman all'Universo Jazz Club di Lucca
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Il Turismo Culturale si veste di Jazz
L'Hotel Universo di Lucca, un Jazzhotel "D.0.C."
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People cling to the habit as a rock

when they should break away and jump into the sea.

And live.

4 Charles Bukowski
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Share your thoughts with your team
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“We are deep thinkers who read between the lines, who analyze the
world and digest it, both the good and the bad.
We are the words other read every day, the color palettes their eyes
soak in, the sounds in their head morning and night.
We are constantly observing the world around us, yearning for
inspiration.

And, as we gaze around, all we see in every direction is a glowing
backlight.”



Creativity is here to tell the truth.



Panic from social media?
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[.ocation Based
Transmedia

Storytelling

Enhancing the tourism experience












Most Overrated
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“IF EVERYONE IS THINKING ALIKE
THEN SOMEBODY ISN'T THINKING”

- Gen. George S. Patton
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creativity killer profile 1
THE CONTROL CREW



creativity killer profile 2
THE FEAR FAMILY



creativity killer profile 3
THE PRESSURE PACK



creativity killer profile 4

THE INSULATION CLIQUE



creativity killer profile 5
THE APHATY CLAN



creativity killer profile 6
THE NARROW-MINDED MOB



creativity killer profile 7
THE PESSIMISM POSSE
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