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Digital Cultural Heritage
The amount of digitized cultural heritage in Europe is
impressive (just in Europeana 20 million content)
This has a great potential of impact on the society by making
the cultural heritage more accessible:
- For enhancing education and research

- For fostering knowledge and cultural exchange in a vision
of community building and European identity
- For unlocking the business potential of Europeana cultural
heritage allowing for creative re-use and exploitation
- For generating benefits to the content holders

What it is still to do
Already amounting to several tens of millions of digital items,
only a tiny percentage of European cultural heritage is
digitized, and attention is paid to:
- Discovering collections hitherto unknown or not fully
acknowledged, especially in those countries that only
relatively recently joined the EU
- Allowing smaller archives to access digitization facilities
- Developing a more participative approach to digitization,
especially for those kinds of cultural heritage such as early
photography which are also in the hands of private citizens
and collectors

Re-Use and business potential
After many years of investments (also with public money) for
digitization, it is time now to move to the exploitation phase.
- Digital cultural data need to be re-used at best, to unlock
their business potential and fostering economic growth.
- The creative industry is key stakeholder to leverage on the
digital cultural data for creating new tools/services to be
placed in the real market, thus generating new employment
and economic rewards.
- To foster a larger dialogue between cultural institutions,
enterprises, educational sector, research, administrations, in
the light of developing public-private partnerships for the
benefit of all.

New roles for cultural institutions
The changes brought by the digital era definitely influence the
role of Cultural Heritage and Cultural Institutions.
New roles and new ways to interpret traditional roles:
• Renovating and rethinking services
• Enhancing the relationship between citizens and European
cultural heritage
• Contributing to identity-building processes
• Fostering a re-launch of the scientific research, also
involving the EU citizens to play a co-creative role

Towards an action plan to
improve impact delivery
A deep reflection on these themes is necessary at European
level, involving the SSH research and the civic society.
It is also necessary to develop guidance, best practices,
networking and tools to enable the delivery of the full
potential of Digital Cultural Heritage.
Communication and dissemination is important, to inform, to
show and to drive the progress (in the broader sense of the
term), to advocate EU Member States.
Demonstrations and pilots of co-creation are important
instruments for enabling actual sharing of experiences, lessons
learnt, available results ready to be re-used.

A selection of initiatives
The EC is financing research, innovation, and experimental
projects whose impact should be taken into account while
developing national and European policies and launching new
initiatives. A selection follows:






Humanities reflection - RICHES www.richesproject.eu
Creative re-use - Europeana Space
www.europeana-space.eu
Citizen science - CIVIC EPISTEMOLOGIES
www.civic-epistemologies.eu
Digititization - PHOTOCONSORTIUM
www.photoconsortium.eu

Updated information on digitalmeetscuture

RICHES
Renewal, Innovation and Change:
Heritage and European Society

QUESTIONS TO BE
ANSWERED
RICHES wants to answer the following questions:
1.

How can CH institutions renew and remake
themselves?

2.

How can EU citizens play a co-creative role in
their CH?

3.

How can new technologies represent and
promote CH?

4.

How can CH become closer to its audiences?

5.

How can CH be a force in the new EU
economy?

Grant agreement n. 612789

RICHES RESEARCH TOPICS
 Renewal of Cultural Institution;
 Living Media, Young People and
the Processes of Co-Creation;
 Social and Territorial Cohesion
– Places and People;
 New Digital Infrastructures for
Performance-Based Cultural
Heritage;
 Skills Development and
Processes of Innovation;
 Fiscal and Economic Cultural
Heritage issues in the Digital
Age;
 Legal framework for the digital
economy.
Grant agreement n. 612789

RICHES Taxonomy
A common background of the research:
• It is a theoretical framework of interrelated terms,
definitions and explanations, referring to the new emerging
meanings of the digital era (digital library, co creation, virtual
performance)
• It classifies a wide range of concepts in categories of terms
• Outlining the conceptual field of digital technologies
applied to CH, it constitutes the background that is guiding
the RICHES studies…

http://www.riches-project.eu/riches-taxonomy.html

Grant agreement n. 612789

THE TAXONOMY

Grant agreement n. 612789

IPR Framework for digital
content
The move from analogue to digital and new forms of IP…
Through two case studies
• the co-creation sessions held in the Netherlands and
• the National Library of Ankara (digitisation stage + user needs)
RICHES analysed the tension between human cultural rights
(presenting CH as public good) and the traditional copyright law
(focused on the commodification of culture, private property,
ownership and control)
Challenge: investigating how the groups involved in the creation,
selection and mediation of CH within the analysed case studies can
benefit from the cultural rights articulated in the UNESCO
Conventions.

Grant agreement n. 612789

NEXT RICHES EVENTS

 «Context of change» workshop in Ankara, 13-15 May 2015;
 «Role of CH in social and economic development» workshop in
Berlin, November 2015;
 International conference in Coventry, March 2016.

Grant agreement n. 612789

Europeana Space
Spaces of possibilities for the
creative re-use of Europeana’s (and
other digital repositories’) content

The Best Practice Network
•
•

•

Consortium: 29 partners; 13 countries
SMES, cultural bodies, memory institutions, broadcasters, national cultural
agencies, centres of excellence in multidisciplinary research including
Universities
To increase and enhance the use and re-use of digital cultural content by
creative industries, with a special focus on the use of Europeana, by
delivering a range of resources and instruments to support their
engagement.

Strategic objectives
1. Establish 3 spaces to support the engagement of creative
industries with digital cultural heritage: Technical Space,
Content Space, Innovation Space
2. Produce 6 examples of creative applications (themed
Pilots) + 4 demonstrators for educational purposes
3. Set up an open network for the in incubation and
exploitation of new products and services

Beneficiaries
•
•
•
•
•
•

Creative SMEs
Larger players in the creative industries
Individual creators and artists
The education sector
Cultural institutions
Other social and economic activities (e.g. tourism)

Upcoming events
• A series of thematic Hackathons following the 6
pilots:

Upcoming events
• Creative Marketing workshop: 9 October 2015 in
Pisa (Italy)
• Second International conference: 10-11
December 2015 in Tallinn (Estonia)
• Best Practice for Education and IPR workshop: 22
January 2016 in Athens (Greece)

CIVIC EPISTEMOLOGIES
Development of a Roadmap for
Citizen Researchers in the age of
Digital Culture

Project scope
Participation of citizens in the research on cultural heritage and
humanities
ICT are powerful drivers of creativity, but specific technical know-how
is generally lacking
New skills are needed to enable the cultural sector to grasp
employment and commercial opportunities
Project aims:
 to develop and validate a Roadmap for the use of e-Infrastructures
to support the participation of European citizens in research on
cultural heritage and digital humanities.
 To support improvement of social cohesion by understanding
Europe’s citizens common and individual cultures

Case studies and Pilot
2 case studies examine how community groups of citizens engage
with cultural heritage and participate in the generation and reuse of
cultural heritage using digital technologies:
- participation of volunteers in cultural activities (e.g. theatre,
dance, music, art, film making, photography)
- a novel visitor app developed for Coventry City Council, and will
focus on understanding the role of local cultural heritage in local
economic regeneration and growth
The pilot is running an ethnographic study focused on rural Ireland,
to record, capture and document heritage composed of stories
heard from elderly relatives and neighbors.

User communities and key targets
 Public funding bodies
 e-Infrastructure providers (NRENs, grid and cloud providers)
 Policy-making bodies which map out the future of e-Infrastructures
(good examples are e-IRG and ESFRI)
 Cultural heritage organisations (museums, libraries, archives, etc.)
 Organisations which coordinate and represent memory institutions
(e.g., NEMO, EMF, ICOM, EBLIDA, CENL)
 Research organisations that provide technical advice to cultural
stakeholders
 Cultural and creative Industries
 Other projects in the digital culture, digital humanities, eInfrastructures
 Researchers, educators, students, practitioners and
 citizens in general

Next events
Budapest – “Innovation in CH institutions”, 9 – 10 July 2015
Final International Conference
Berlin, 12 - 13 November 2015

International Consortium for the promotion of
Photographic Heritage

Non for profit association created by the partners of EU project
EUROPEANA PHOTOGRAPHY.

EUROPEANA PHOTOGRAPHY, evaluated as «excellent» in the final
review (March 2015), was a digitization and Europeana-feeder
project:
• exploring the identity of photography as cultural heritage from
an historical and artistic point of view
• exploring the potentialities of Public-Private Partnerships
• proposing a sustainability model for companies and institutions

The experience, know-how and network of
PHOTOGRAPHY flowed into PHOTOCONSORTIUM.

EUROPEANA

PHOTOCONSORTIUM is a hub of expertise in the fields of early
photography, photographic culture, digitization techniques, content
aggregation, metadata standards, indexing, cataloguing and using
controlled vocabularies, digital management of archives and much
more.
This expertise and knowledge is the core to generate activities,
provide services, organise training programs and seminars and
participate in new research.

All Our Yesterdays (1839 – 1939): Life Through the lens of Europe’s
First Photographers

Travelling exhibition, featuring a kaleidoscope of early photographic
masterpieces, selected by 18 museums, archives and photo
agencies, showcases how the camera has, from the very beginning
of photographic history, captured the world from its most beautiful
angles as well as its most dramatic days
The exhibition was produced within EUROPEANA PHOTOGRAPHY
and is the most tangible legacy of the project to
PHOTOCONSORTIUM.

All Our Yesterdays was already on show in Italy (Pisa Spring 2014)
and in Belgium (Leuven February – March 2015).

Designed as a flexible concept comprising both physical and virtual
elements, as well as multiple content modules, All Our Yesterdays
was always intended as a travelling exhibition, to re-produced at
other times and locations.
The current edition is in Denmark (Copenhagen, 13 May – 02
August 2015) featuring the participation of award winner
photographer Mads Nissen.

Register to the association’s newsletter:
http://www.photoconsortium.net/
And follow PHOTOCONSORTIUM on FB and Twitter
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