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New report on ?Culture in the localization of the SDGs: an analysis of the
Voluntary Local Reviews?
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The campaign #culture2030goal, formed by global cultural networks united to advocate for therole of culturein sustainable
developmen, in April 2020 started the elaboration of a strategic framework within the context of the UN Decade of Action. Its
main goalsinclude:

- astronger place for culture throughout the implementation of the current global development agenda (the UN 2030 Agenda)
- the adoption of culture as a distinct goal in the post-2030 devel opment agenda
- the adoption of aglobal agendafor culture.

The campaign, after the 2019 report ?Culture in the Implementation of the 2030 Agenda?, has recently issued the new report on
?Culture in the Localization of the Sustainable Development Goals (SDGs) : An Analysis of the Voluntary Local Reviews (VLRS)'".

The first report assessed the progress on the SDGs and United Nations 2030 Agenda, through analysis of VLRs submitted by
member states, discussing the policy developments and the global conversation about culture in devel opment.

This second elaboration highlights the great diversity of how local and regional governments (LRGs) address culture in their
sustainable development policies and reporting. Cultureisincluded at various levels of policy and action presented in the majority,
but not al, VLRs: the mainstreaming of culture in sustainable development in many of theseis partial, instead, ideally, it should
featurein VLRs as amain policy driver, recognized at a higher level of planning and policy. On the other hand there are a great
number of replicable good practicesin the existing VLRs and these should be promoted and adopted within the community of
practice of local SDG implementation.

The full version of the document is available at https://cultureactioneurope.org/files/2022/01/af _culture2030goal 2021.pdf

Further information on the campaign:

#culture2030goal is conducted by a core group of major networks working on cultural issues which contribute time and expertisein
support of Campaign Goals and activities, working to engage their own networks in support of Campaign Goals. The current
members are: Arterial Network, Culture Action Europe, International Council on Monuments and Sites, International Federation of
Caadlitions for Cultural Diversity , International Federation of Library Associations and Institutions, International Music Council ,
Culture Committee ? Agenda 21 for Culture.

Learn more on the campaign on culture Action Europe website at http://culture2030goal .net/
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